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Syllabus

B.Com. (Second Year)

(Sem.- 1)
Title of Paper : Commerce Il Management : Principles and Functions
Sr. Heading Particulars
No.
1 Description of the course : This course provides an understanding of the concepts,
Including but Not limited to : | principles and functions of Management. It deals with
management lessons from Bhagwat Gita and touch upon
the Indian Ethos. The course includes detailed learning
on functions of management namely Planning,
Controlling, Organising and Directing
2 Vertical : Major
3 Type : Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory in a
semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives: ( List some of the course objectives )
1. To provide an overview of Management in an organization
2. To understand the principles and functions of management.
3. To provide an insight on the application of principles and functions of
Management in their lives.
8 Course Outcomes: ( List some of the course outcomes)

CO1 Learners will understand the concepts and principles of Management.(Understand)
CO2 Learners will learn to apply the functions of management in their daily life (Apply)




9 | Modules:- Per credit One module created
Module 1: Introduction to Management (15 lectures)
Unit — | Introduction to Management: (8 lec)
e Management Concept, Nature, Functions of Management, Managerial Skills, Henry
Fayol’s Principles of Management, Peter Drucker’s Dimensions of Management,
e Chanakya’s Principles of Management, 10 Key management lessons from Bhagavad
Gita, Indian Ethos and its significance to Management.
Unit — 11 Planning & Controlling: (7 lec)
e Planning: Meaning, Steps in planning process, MBO- concept & its advantages, MBE
— concept and its Advantages, MIS -concept & its components.
e Controlling: Meaning, Steps in Control process, Essentials of good control system,
Techniques of Controlling.
Module 2 Organizing and Directing (15 lectures)
Unit — I Organizing: (8 lec)
e Features of Line, Line and Staff, Matrix and Virtual Organisation, Bases of
Departmentation, Span of Management- Concept & factors influencing it,
e Delegation of Authority- Concept and its Principles, Centralisation v/s
Decentralisation.
Unit Il Directing: (7 lec)
e Managerial Communication: Functions, Barriers , Modern Tools used by managers for
communication, Motivation- Concept, Factors and its importance,
e | eadership- Concept, Styles and Qualities of a leader.
10 | Reference Books:

1.  Management Today Principles& Practice- Gene Burton, Manab Thakur, Tata McGraw
Hill, Publishing Co.Ltd.

2. Management — James A.F.Stoner, Prentice Hall, Inc .U.S.A.

3. Management : Global Prospective —Heinz Weihrich& Harold Koontz, Tata McGraw-
Hill, Publishing Co.Ltd.

4 Principles of Management- T.Ramasamy.

5. Principles and Practices of Management- L.M. Prasad.

6. Essentials of Management — Koontz And O*Donnel

7 Principles of Management — Sherlekar S. A

8 Principles and Practice of Management by L M Prasad

9.  Corporate Chanakya: Successful Management the ancient way by Radhakrishnan Pillai

10. Success Principles of Chanakya by Mahesh Sharma

11. Managing by the Bhagavad Gita: Timeless lessons for today’s Managers, by Satinder
Dhiman, A.D. Amar Springer publication.

12. Professional Development with Managerial Communication by Jitendra Mhatre.

13. Executive Guide to Business Communication, Moin Qazi,

14.  Principles and Practices of Management & Business Communication — Karmakar, Dutta

15.  Modern Communication Techniques by Sandip Dey




11

Internal Continuous Assessment: 40% External, Semester End Examination
60% Individual Passing in Internal

and External Examination

12 | Continuous Evaluation through:

etc.(atleast4)

Quizzes, Class Tests, presentation, project, role play, creative writing, assignment

Exam Pattern (External Examination)

Total Marks: 30 2 Credits
Time: 1 hour

Answer any two questions out of three questions

Q.1 Answer the Following Questions. 75x2=15
a)
b)
Q.2 Answer the Following Questions. 7.5x2=15
a)
b)
Q.3 Answer the Following Questions. 7.5x2=15
a)
b)
Exam Pattern (Internal Examination) Marks
Total 20 Marks
1. Class Test 5 Marks
2. Assignment 5 Marks
3. Presentation 5 Marks
4. Group Discussion 5 Marks
5. Quiz 5 Marks
6. Case Study 5 Marks
Note: 1. Any Four out of the above can be taken for the internal Assessment.

2. The internal Assessment shall be conducted throughout the Semester.
3. Field visit can be arranged.




Syllabus

B.Com. (Second Year)

(Sem.- 1)
Title of Paper : Family Business Management
Sr. Heading Particulars
No.
1 Description the course : This course provides an introduction to Family Business
Including but Not limited to : | Management, covering fundamental concept and
characteristics of family business management, strategic
planning, effective succession planning, maintaining
family harmony and role of leadership and business
ethics to navigate long-term business sustainability and
customer satisfaction.
2 Vertical : Major
3 Type: Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory in a
semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives: ( List some of the course objectives )
1. Understand the fundamental concepts, characteristics, and historical evolution of family
businesses.
2. Analyze the unique challenges and opportunities faced by family businesses in comparison
to non-family businesses.
3. Apply strategic planning theories and models (e.g., 3-Circle Model, Systems Theory) to
family business management & Develop strategies for effective succession planning
4. Evaluate the role of governance structures, family constitutions, conflict resolution
mechanisms in maintaining family business harmony and role of leadership and business
ethics. Critically assess real-world case studies of successful and failed family businesses to
derive actionable insights.
8 Course Outcomes: ( List some of the course outcomes )

CO 1 : Demonstrate a comprehensive understanding of the definitions, types, and importance
of family businesses in the global economy. (Understand)

CO 2 : Critically analyze the distinctions between family and non-family businesses, including
their management styles and challenges. (Analyse)

CO 3 : Apply theoretical frameworks (e.g., 3-Circle Model, Family Business Life Cycle) to
address generational transitions and strateaic regeneration in family businesses. (Apply)




CO 4 : Design governance structures, including family councils and constitutions, to ensure
effective decision-making and conflict resolution. Formulate succession plans and
financial strategies tailored to the unique needs of family businesses. (Create)

CO 5 : Evaluate case studies of prominent family businesses to identify best practices and
lessons learned from both successes and failures. (Evaluate)

Modules:- Per credit One module created

Module 1: Family Business Management

Unit | Family Business Management: An Introduction

*

% Historical Evolution of Family Business, Characteristics of Family Business
Management, Types of Family Business
% Family Business: Importance and Challenges, Women in Family Business

Case Study
Successful family Business Case Study

https://medium.com/@vansh.khandelwal06/the-success-story-of-mdh-masala-greatness-born-
out-of-persistence-e793bfd557f2

Failed Family Business Case Study
https://thesecretariat.in/article/succession-planning-in-corporate-india-why-the-godrej-family-
is-an-outlier

Unit Il Strategic Planning & Family Business Theories and Models

+¢+ Significance of Strategic Planning in Family Businesses, Family business life cycle and
stages

¢ Systems theory in family business management: The 3-circle model (Family, Business,
Ownership), Strategic Regeneration Theory, Family Team Model

Case Study
Generational transitions in Family Business

Godrej family amicably splits 127-year-old conglomerate into two groups | Company News -
Business Standard - https://www.business-standard.com/companies/news/qodrej-family-
amicably-splits-127-year-old-conglomerate-into-two-groups-124050100031 1.html

Family Enterprise: Balancing Tradition and Innovation - https://www.imd.org/blog/family-
business/family-enterprise/

Module 2 : Governance in Family Business

Unit I Governance in Family Business & Conflict Resolution

+* Role of Governance in Family Business, Impact of EQ and SQ on Family Business
Management, Business Ethics and CSR
s+ Types of Conflict in Family Businesses, Principles of Conflict Management in Family
Businesses, Conflict resolution strategies
Case Study
Tata Trusts to reform operations, reduces management roles and expenses

httng/hananar hiisiness-standard cam/camnanies/news/tata-trusts-to-reform-aneratinns-rediices-



https://medium.com/@vansh.khandelwal06/the-success-story-of-mdh-masala-greatness-born-out-of-persistence-e793bfd557f2
https://medium.com/@vansh.khandelwal06/the-success-story-of-mdh-masala-greatness-born-out-of-persistence-e793bfd557f2
https://thesecretariat.in/article/succession-planning-in-corporate-india-why-the-godrej-family-is-an-outlier
https://thesecretariat.in/article/succession-planning-in-corporate-india-why-the-godrej-family-is-an-outlier
https://www.business-standard.com/companies/news/godrej-family-amicably-splits-127-year-old-conglomerate-into-two-groups-124050100031_1.html
https://www.business-standard.com/companies/news/godrej-family-amicably-splits-127-year-old-conglomerate-into-two-groups-124050100031_1.html
https://www.imd.org/blog/family-business/family-enterprise/
https://www.imd.org/blog/family-business/family-enterprise/
https://www.business-standard.com/companies/news/tata-trusts-to-reform-operations-reduces-management-roles-and-expenses-124102800285_1.html

management-roles-and-expenses-124102800285 1.html

India's top 4 business families anchor for a fifth of CSR contributions
https://www.business-standard.com/companies/news/india-s-top-4-business-families-anchor-
for-a-fifth-of-csr-contributions-125022600884 1.html

Unit Il Leadership in Family Business

¢+ Types of Succession planning in Family business, Techniques of Cultivating
Leadership in a Family Business, Leadership Traits for family business successors,
Nature and Impact of Transformational Leadership in a Family Business

¢+ Financial decision-making in family businesses, Profit-sharing mechanisms for family
businesses, Factors influencing Family Business Succession

Case Study
Succession at Reliance: A large family fortune starts a risky transition

https://www.business-standard.com/companies/news/succession-at-reliance-a-large-family-
fortune-starts-a-risky-transition-123082900320 1.html

What leadership transition means for Reliance Industries
https://www.business-standard.com/podcast/companies/what-leadership-transition-means-for-
reliance-industries-121123000095 1.html

10

Reference Books:
1. Family Business Management: An Introduction” by Ken Moores

2. Family Business: A Global Perspective” by Pramodita Sharma and Kavil Ramachandran

3. Family Business Governance: Maximizing Family and Business Potential” by John L.
Ward

4. Strategic Planning for the Family Business™" by Randel S. Carlock and John L. Ward

5. Family Business Models: Practical Solutions for the Family Business™ by Alberto
Gimeno Sandig and Gemma Baulenas

6. Generation to Generation: Life Cycles of the Family Business" by Kelin E. Gersick et al.

7. Family Business Governance: A Handbook for Families in Business” by John L. Ward

8. The Family Constitution: Agreements to Secure and Perpetuate Your Family and Your
Business™ by David Gage

9. Family Wars: Stories and Insights from Famous Family Business Feuds" by Grant
Gordon and Nigel Nicholso

10. Succession Planning for Family Businesses" by Craig E. Aronoff and John L. Ward
11. Financial Management in Family Businesses"” by Peter Leach and Tatiana S. Manolova

12. Perpetuating the Family Business: 50 Lessons Learned from Long Lasting, Successful
Families in Business" by John L. Ward

13. Family Business Case Studies Across the World" by Alfredo De Massis and Pramodita
Sharma



https://www.business-standard.com/companies/news/tata-trusts-to-reform-operations-reduces-management-roles-and-expenses-124102800285_1.html
https://www.business-standard.com/companies/news/india-s-top-4-business-families-anchor-for-a-fifth-of-csr-contributions-125022600884_1.html
https://www.business-standard.com/companies/news/india-s-top-4-business-families-anchor-for-a-fifth-of-csr-contributions-125022600884_1.html
https://www.business-standard.com/companies/news/succession-at-reliance-a-large-family-fortune-starts-a-risky-transition-123082900320_1.html
https://www.business-standard.com/companies/news/succession-at-reliance-a-large-family-fortune-starts-a-risky-transition-123082900320_1.html
https://www.business-standard.com/podcast/companies/what-leadership-transition-means-for-reliance-industries-121123000095_1.html
https://www.business-standard.com/podcast/companies/what-leadership-transition-means-for-reliance-industries-121123000095_1.html

14. Indian Family Businesses: Their Survival and Growth" by Kavil Ramachandran
15. Case Studies in Family Business" by Richard Narva and Patricia Angus
16. Case Studies in Family Business” by Roland E. Kidwell

17. Family Business Case Studies Across The World -Succession and Governance in s
Disruptive Era by Jeremy Cheng and Et.al.

11 | Internal Continuous Assessment: 40% External, Semester End Examination
60% Individual Passing in Internal
and External Examination

12 | Continuous Evaluation through:
Quizzes, Class Tests, presentation, project, role play, creative writing, assignment
etc.( at least 4)

Exam Pattern (External Examination)

Total Marks: 30 2 Credits
Time: 1 hour

Answer any two questions out of three questions

Q.1 Answer the Following Questions. 7.5x2=15
a)
b)
Q.2 Answer the Following Questions. 7.5x2=15
a)
b)
Q.3 Answer the Following Questions. 75x2=15
a)
b)
Exam Pattern (Internal Examination) Marks
Total 20 Marks
1. Class Test 5 Marks
2. Assignment 5 Marks
3. Presentation 5 Marks
4. Group Discussion 5 Marks
5. Quiz 5 Marks
6. Case Study 5 Marks
Note: 1. Any Four out of the above can be taken for the internal Assessment.
2. The internal Assessment shall be conducted throughout the Semester.
3. Field visit can be arranged.




Syllabus

B. Com. (Business Economics)

(Sem.- 1)
Title of Paper: Micro Economics of Factor Pricing
Sr. Heading Particulars
No.
1 Description the course: This course provides an in-depth understanding of the factor
price determination. It includes remuneration for the land, the
Including but Not limited to : labour, the capital and the entrepreneurial abilities in the form
of rent, wages, interest and profit. It aware students regarding
the classical and modern theories of determination of
remuneration to various factors of production.
2 Vertical : Major
3 Type : Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives: ( List some of the course objectives )
1. To make the students understand the fundamentals of remuneration of factors of
production.
2. To make learners Identify different types of theories of factor remuneration.
3. To develop analytical skills of the learners with reference to the factor pricing in modern
context.
8 Course Outcomes: By the end of the course, students will be able to:

1. Understand the fundamentals of rent, wages, interest and profit.
2. Learn different approaches of factor price determination.
3. Analyze and apply factor pricing in modern context.




9 Syllabus
Module I: Rent and Wages (15 hours)
¢ Introduction- Demand and supply of land — Meaning of rent — Determination of Rent for
Industrial and office spaces.
e Characteristics of labour -- demand for labour — Supply of labour —Equilibrium in labour
market — Wage determination.
e Wage and productivity — Efficiency Wage Theory --Causes of wage differences — Nominal
and real wages — Role of Technology and Skills in wage determination.
Module 2: Interest and Profit (15 hours)
o Definition of interest — Gross interest and net interest - Natural interest and market rate of
interest.
e Liquidity preference theory - Modern theory of interest.
e Meaning of profit — Gross profit and net profit - Normal profit and Supernormal profit - -
Innovation theory - Risk Bearing Theory of profit.
10
References:
e Principles of Microeconomics N Gregary Mankiw, Cengage Learning, 6th
Edition, Harvard University.
e Microeconomic Theory KPM Sundaram and M P Vaish, S. Chand Publications,
New Delhi, 21st Edition.
e Micro Economics-K C Dash- Himalaya Publishing House
e Ahuja, H.L, Micro Economics, S. Chand
e Mehta P.K, Singh M.— Micro Economics— Taxmann Publication
e Micro Economics-T.R. Jain, B.D. Majhi, V.K. Global
e Browining, E.K. and J.M. Browning; Microeconomic Theory and Applications,
Kalyani Publishers, New Delhi.
e Dwivedi, D.N. Micro Economics, Vikash Publication
e Maddala G.S. and E. Miller; Microeconomics: Theory and Applications, 11.
McGraw-Hill International
11 | Internal Continuous Assessment: 40%

Continuous evaluation pattern

1 |Class Test Two (5 marks each) 10 Marks
2 |Assignment/ Project Presentation/ Case Study writing 10 Marks
3 |Book review/Newspaper review (in any language)/ 10 Marks

Case Studies

Take any two of the above (from 1, 2 and 3) 20 Marks




12

External, Semester End Examination 60% Individual Passing in Internal and
External Examination

Format of Question Paper

Semester End Examination Question Paper Pattern
Time: 1 Hour Max. Marks:30
Note:

» All questions are compulsory

» Each question has internal options

» Figure to the right indicate full marks.

1. Answer the following questions (Any 2): 15 Marks

no

Answer the following questions (Any 2): 15 Marks

o|w|»lo]o]=[>lo




B.Com. (Accountancy) Syllabus
S.Y. B.COM (Semester - IlI)

Title of Paper: Accountancy & Financial Management-lIll

Sr. Heading Particulars
No.
1 Description the course: This course delves into the critical aspects of accounting

for businesses undergoing incorporation transitions and
Including but Not limited to : | the fundamental principles of company accounts. It
focuses on the intricacies of pre and post-incorporation
accounting, emphasizing the apportionment of profits
and losses during this transitional phase. Learners learn
to analyze financial transactions, apply apportionment
principles, and understand the treatment of profits and
losses. It also shifts to the core of company accounts,
covering the meaning and types of companies, statutory
book maintenance under the Companies Act, 2013, and
the preparation of financial statements as per Schedule
[ll. This course is essential for aspiring accountants and
finance professionals, providing a strong foundation for
advanced studies and career success in the dynamic
21st-century business environment.

2 Vertical : Major

3 Type: Theory

4 Credit: 2 credits (1 credit = 15 Hours for Theory)
5 Hours Allotted : 30 Hours

6 Marks Allotted: 50 Marks

Page no 7



7 Course Objectives:

e To analyze the financial transactions of a business during the pre and post-
incorporation periods to determine the appropriate apportionment of profits and
losses.

e To evaluate and prepare the financial statements of a company prepared according
to Schedule 11l of the Companies Act, 2013, to assess its financial health.

8 Course Outcomes:

e The learners will be able to compute and prepare profit or loss statement for the
pre and post-incorporation periods in a given case study.

e The learners will be able to prepare a complete set of financial statements,
including the Profit and Loss Statement and Balance Sheet, for a given company
based on provided data and in compliance with Schedule Il of the Companies Act,
2013.

9 | Modules:- 02
Module 1: Ascertainment and Treatment of Profit Prior to Incorporation
e Introduction to Pre and Post Incorporation
e Basis of Apportionment between Pre and Post Incorporation Period
e Computation of Pre and Post Incorporation Profit/ Loss
e Treatment of Pre and Post Incorporation Profit/ Loss
Module 2: Introduction to Company Accounts
e Meaning of Company, Types of Company, Maintenance of Books of Accounts
e List of Statutory Books to be maintained by Public Company under Companies Act
2013
e Financial Statements of the Company (Sec 129 of the Companies Act, 2013):
e Schedule Il of the Companies Act, 2013
e Preparation of Profit and Loss Statement Part Il of Schedule 111
e Preparation of Balance Sheet Part | of Schedule Il
e Preparation of Final accounts of the Company.
10 | Reference Books:

1.Introduction to Accountancy T.S. Grewal S. Chand and Co. (P) Ltd., New Delhi
2. Advanced Accounts Shukla and Grewal S. Chand and Co. (P) Ltd., New Delhi
3. Advanced accountancy R.L. Gupta and M. Radhaswamy S. Chand and Co.
(P) Ltd., New Delhi
4. Modern Accountancy Mukerjee and Hanif Tata Mc. Grow Hill and Co. Ltd., Mumbai
5.Jain, S. P., & Narang, K. L. (2018). Advanced accountancy (10th ed.). Kalyani
Publishers.
6. Tulsian, P. C. (2018). Corporate accounting. S. Chand Publishing.
7. Ruchi, G., & Chaturvedi, R. (2019). Accounting for management.
Taxmann Publications.




8. Maheshwari, S. N., & Maheshwari, S. K. (2018). Corporate accounting. Vikas

Publishing House.

11

Internal Continuous Assessment:

40%

External, Semester End Examination 60%,

Individual Passing in Internal and External

Examination

12

Continuous Evaluation through:

Assessment/
Evaluation

Marks

Semester End External - 30 marks
Time: 1:00 hr

QUESTION PAPER PATTERN

Class Test during the
lectures. (Physical/ Online
mode).

(Short notes/ MCQ’s/
Match the Pairs/ Answer in
one sentence/ puzzles)

10

Participation in
Workshop/
Conference/Seminar

Question _
Questions Marks
No.
Q.1 Practical/ Theory 15
Q.2 Practical/ Theory 15
Q.3 Practical/ Theory 15

Participation in Case
Study/ Field Visit
[Certificate Course.
(Physical/Online mode)

Any 2 Questions out of 3 Questions.

Note

1. 15 marks question may be subdivided
into 10 & 5 marks or 8 & 7 marks each.
2. Use of simple calculator is allowed in the

examination.

Page no 9
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Fundamentals of Money & Banking [l 4
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Sem. - Il




Syllabus
B.Com. (Business Economics)
(Sem.- 1lI)

Title of Paper: Fundamentals of Money & Banking

Sr. Heading Particulars
No.
1 Description the course: This introductory course on Indian money and

banking covers the functions and types of money,
Including but Not limited to: | along with classical, neo-classical, and Keynesian
motives for demand. It explores the money supply
process in India, including monetary aggregates and
the banking system, as well as recent reforms. The
course also highlights the impact of technology on
financial inclusion and reviews government
initiatives to promote it.

2 Vertical : Minor

3 Type : Theory

4 Credit: 4 credits (1 credit = 15 Hours for Theory
5 Hours Allotted : 60 Hours

6 Marks Allotted: 100 Marks

7 Course Objectives: By the end of this course, students will be able to: -

1. To make the learner understand the basics of money as an instrument,
theoretical understanding of reasons for demand for money.

2. To enable students to understand the basics of money supply and the role of

monetary authorities in regulating money supply in the economy.

To introduce the banking system and its evolution in India.

To make the learner understand the technological changes in the banking

industry and efforts for financial inclusion through new banking technology and

Government Initiatives.

W




Course Outcomes: By the end of this course, students will be able to: -

1. The learners will be able to analyze the various functions of money in facilitating
trade and economic activities.

2. The students will critically evaluate a theoretical aspect of demand for money and
supply of money and its relevance in modern times.

3. The learner will be able to understand the basics of monetary policy, its
instruments, and its importance to the economy.

4. The learners will understand the basic concept of banking, its types, and recent
banking sector reforms

5. The students will realize the changing dynamics of the banking industry through
technical progress in the operational technology and its significance for financial
inclusion.

Syllabus

Module 1: Money and Demand for Money (15 hours)

¢ Money: Definition, Classification, and Functions of Money

e Pre-Keynesian Theories: Classical and Neo-Classical Demand for Money

e Modern Theories: Keynesian Demand for Money and Post Keynesian
Developments.

Module 2: Supply of Money and Monetary Policy (15 hours)

e Money Supply: Rationale and Sources of Money Supply

e Measurement of Money Supply: Revised Aggregates and Liquidity Aggregates

e Money Multiplier; Velocity of Circulation of Money; Monetary Policy: Meaning and
Objectives; Instruments of Monetary Supply; Monetary Policy Framework
Agreement and Monetary Policy Committee.

Module 3: Banking Industry (15 hours)

¢ Introduction to Banking- Lending Principle and Credit Creation and Balance Sheet
of a Banks

e Evolution of Banking System in India, Structure of Banking System in India-
Commercial Banking — Function and significance, Retail Banking — Functions and
significance & Corporate Banking -Rural Banking

e Applicability of KYC norms in Banking -Issues and Challenges of Banking Industry
Banking sector reforms - 4R Framework - Basel Norms.

Module 4: Technological Innovation and Financial Inclusion (15 hours)

e Technology Trends in Banking — Digital Rupee, Fintech, Social Media Banking,
Account Aggregators, Open Banking-

e Changes in Operational Technology in the Banking Industry — Core banking
Solution -Financial Inclusion by Extension of Banking Services, Use of
Mobiles/Tablets in Financial Inclusion Drive, Financial Literacy — Cyber Threats
and Awareness Drives in Banking Operations

e Government Initiatives for Financial Inclusion — Priority Sector Advances- Pradhan
Mantri Jandhan Yojan, Features and Challenges, Pradhan Mantri Mudra Yojana
(PMMY), Stand Up India Scheme- Microfinance Institutions in India, Advantages,
Purpose, Limitations and Models of SHG — Bank Linkage Program.




11 | References:

¢ Annual Report; Master Circular - Prudential Norms on Capital Adequacy - Basel |
Framework

o Digital Banking Indian Institute of Banking and Finance, Taxmann Publication
2024 Edition.

e Dua, P., "Monetary Policy Framework in India", Indian Economic Review, Vol. 55,
Issue 1, June 2020

e F S Mishkin, The Economics of Money, Banking, and Financial Markets, Prentice
Hall, 2007

e Frei C (2023) Open banking: opportunities and risks. In: The Fintech disruption:

how financial innovation is transforming the banking industry, pp 167-189

e Ghate, C., & Kletzer, K. M. (Eds.). (2016). Monetary policy in India: A modern
macroeconomic perspective. Springer.

e Hajela, T.N., (2009) Money and Banking, Ane Books Pvt Ltd., New Delhi.

e K.C. Sekhar: Banking — Theory and Practice, Vikas Publishing House, New Delhi
(recent edition).

e L M Bhole and Jitendra Mahakud, Financial Institutions and Markets,
TataMcGrawHill, 2009.

e M.L. Seth, Monetary Economics, Vikas Publications, New Delhi

e M.R. Baye, D.W. Jansen (1996), Money, Banking and Financial Markets, AITBS
(Indian ed.)

e N Jadhav: Monetary Policy, Financial Stability and Central Banking in India
Macmillan

¢ R.R. Paul, Money, Banking & International Trade, Kalyani Publications, Ludhiana

e Report of the Working Group: Money Supply Analytics and Methodology of
Compilation, 1998

e RBI Bulletin; Report of Currency and Finance (latest).

e S.B. Gupta, Monetary Economics, S. Chand Publications, New Delhi.

e Shah, M., & Clarke, S. (2009). E-Banking Management: Issues, Solutions, and
Strategies. Information ScienceReference (1st ed.). https://doi.org/10.4018/978-1-
60566-252-7

¢ Sundharam KPM, Banking: Theory, Law and Practice, Sultan Chand and Sons,
New Delhi (recent edition)

Y .Carriere-Swallow, V. Haksar and M. Patnam (2021)“India’s Approach to Open

Banking:Some Implications for Financial Inclusion “IMF Working Paper WP/21/52

11 | Internal Continuous Assessment: 40% (40 Marks)

Continuous Evaluation Pattern

1. [Class Test based on objectives on-line/offline 20 marks
2. |Assignment / Project / Presentation 20 marks
3. |Book review / Newspaper review (in any language) / Case 20 marks
Study writing
Take any Two of the above (from 1, 2 and 3) 40 Marks




12

External, Semester End Examination 60% (60 Marks)
Individual Passing in Internal and External Examination
Format of Question Paper
Semester End Examination Question Paper Pattern
Time: 2 Hour Max. Marks:60
Note:

» All questions are compulsory
» Each question has internal options
» Figure to the right indicate full marks.

Q1

Answer the following question (Any 2) 15 Marks

Answer the following question (Any 2) 15 Marks

Answer the following question (Any 2) 15 Marks

Answer the following question (Any 2) 15 Marks




Name of the Course: Cyber & Digital Safety

Sr. No.

Heading

Particulars

1

Description the course:

Introduction:

With the rapid rise in digital connectivity, individuals
are increasingly vulnerable to online threats. This course
introduces students to essential concepts of digital
safety, privacy, and responsible online behavior. It
provides practical knowledge to protect personal data,
secure digital devices, and navigate the internet safely.
Relevance:

In today's digital age, everyone is a digital citizen.
Whether you're a student, professional, or homemaker,
digital safety is vital for safeguarding identity, finances,
and mental well-being. This course addresses the urgent
need to educate individuals in navigating online spaces
securely.

Usefulness:

The course empowers learners with practical knowledge
on how to stay safe online—be it managing privacy
settings on social media, identifying phishing emails, or
using strong passwords. These skills are useful in daily
digital activities across personal, academic, and
professional spaces.

Application:

Students can immediately apply the concepts learned—
from using secure Wi-Fi and avoiding fake news to
setting up two-factor authentication and protecting
children's online experiences. It also helps in developing
a safety-first approach to technology use.

Interest:

This course connects to the everyday digital life of
learners—making it highly relatable. It explores topics
like deepfakes, social media responsibility, digital detox,
and cyberbullying, which resonate with students from all
disciplines and age groups.

Connection with Other Courses:

While not technical, this course complements subjects in
Media Studies, Psychology, Communication, Law, and
even Business. It strengthens digital literacy, a valuable




soft skill, and supports courses related to digital ethics,
digital marketing, and online communication.

Demand in the Industry:

Digital awareness is considered a critical life skill by
employers. Companies value employees who
understand safe digital practices, especially in remote
and hybrid work environments. With increasing data
breaches and cybercrime, demand for digitally
responsible professionals is rising.

Job Prospects:

Although not a technical specialization, this course adds
weight to any resume by demonstrating digital literacy.
It prepares students for roles in education,
administration, customer service, journalism, HR, and
more—where safe technology use is expected and

respected.
2 Vertical: Open Elective
3 Type: Theory
4 Credits: 2 credits
5 Hours Allotted: 30 hours
6 Marks Allotted: 50 Marks
7 Course Objectives (CO):
CO 1. To introduce the foundational concepts of cyber safety and digital privacy.
CO 2. To create awareness of common online threats and best practices for digital
hygiene.
CO 3. To equip students with skills for safe usage of social media, devices, and the
internet.
CO 4. To develop a mindset for ethical digital behavior and responsible technology
use.
CO 5. To explore emerging cyber risks including Al, deepfakes, and the role of
legislation.
8 Course Outcomes (OC):

After successful completion of this course, students would be able to -

OC 1. Understand key concepts in cyber security and differentiate between threats
and risks.

OC 2. Apply safe browsing practices and protect their digital identity across
platforms.

OC 3. Identify and avoid common cyber scams, phishing attacks, and fake news.

OC 4. Safeguard personal devices, use secure communication tools, and manage
passwords.




OC 5. Understand the ethical concerns and emerging trends in Al-driven cyber
threats.

Modules:
Module 1: Fundamentals of Digital Safety & Online Behavior

Introduction to Digital Safety and Cyber Security: What is Digital Safety?,
Everyday importance of staying safe online, Cyber Security vs. Digital Safety,
Ethical and responsible use of technology

Common Online Threats and How to Avoid Them: Types of online threats:
viruses, phishing, scams, Understanding social engineering and digital fraud, Case
examples of real-world cyber attacks

Safe Internet and Social Media Use: How to browse safely: HTTPS, safe websites,
online shopping tips, Social media privacy settings, Digital identity and managing
your online presence, Deepfakes and misinformation, Screen time, mental health,
and digital well-being

Online Safety for Children and Teenagers: Common risks for young users, Using
parental controls and safe browsing tools, Identifying and addressing cyberbullying,
Teaching children responsible internet use

Module 2: Personal Device Security, Privacy & Emerging Trends

Securing Devices and Networks: How to keep your phone and laptop safe, Safe
use of public Wi-Fi and VPNs, Protecting smart devices (IoT) at home, Backing up
your data securely

Building Good Digital Habits (Cyber Hygiene): Creating strong passwords and
using multi-factor authentication, Keeping software updated and avoiding unsafe
downloads, Spotting fake news and online hoaxes

Understanding Data Privacy: What is personal data and why it matters, Data
protection laws in simple terms (like GDPR), Using privacy-friendly tools
(browsers, search engines, messaging apps), What to do if a data breach happens

Cyber Safety at Work and Emerging Technologies: Staying safe while working
online or remotely, Secure email and workplace communication, How Al is used in
cyber security — the good and the bad, Deepfakes, Al-based scams, and how to stay
alert, Introduction to how blockchain can help in digital security

10

Text Books

1. Security in the Cyber Age: An Introduction to Policy and Technology, John E.
Savage, Derek S. Reveron, Cambridge University Press, 2023

2. Cyber Security and Personal Data Awareness: Leverage Personal Data safety in
Cyber Threat environment, Selvaraj G, Notion Pres, 2024

3. Cyber and Digital Safety: Fundamentals and Best Practices, Maurya R K,
SYBGEN Learning, 2025

11

Reference Books
1. Cyber Safety for Everyone: A comprehensive guide to online safety,




JaagoTeens, BPB Publications, 3rd Edition, 2024
2. The Basics of Cyber Safety: Computer and Mobile Device Safety, John
Sammons (Author), Michael Cross MD, Syngress, 2016
3. Cybersecurity for Everyone, David B. Skillicorn, Routledge, CRC Press, 2022
4. Cybersecurity for Dummies, Joseph Steinberg, Wiley, 2020

12 Internal Continuous Assessment: 40% | Semester End Examination: 60%

13 Continuous Evaluation through: Evaluation through:
Class Test on Module 1: 10 marks A Semester End Theory Examination
Class Test on Module 2: 10 marks of 1 hour duration for 30 marks as per
Average of 2 Class Tests: 10 marks the paper pattern given below.
Assignment on Module 1: 5 marks Total: 30 marks
Assignment on Module 2: 5 marks
Total of 2 Assignments: 10 marks
Total: 20 marks

14 Format of Question Paper:

Total Marks: 30 Duration: 1 Hour
Question Based On Options Marks
Q.1 Module 1 Any 2 out of 4 10
Q.2 Module 2 Any 2 out of 4 10
Q.3 Module 1 &2 | Any 2 outof 4 10




Vertical — 4
VSC




Syllabus
B. Com. (Second Year)

(Sem.- 1)
Title of Paper : Adveritising-I

Sr. Heading Particulars
No.

1 Description of the course : | This Course includes Introduction, relevance,
Usefulness and Application of Advertisement. It also
Including but Not limited to : | deals with connection with other courses, demand in
the Advertising industry, role and career in advertising

agency.
2 Vertical : VSC

3 Type : Theory

4 Credit: 2 credits (1 credit = 15 Hours for Theory

in a semester)

5 Hours Allotted : 30 Hours

6 Marks Allotted: 50 Marks

7 Course Objectives: ( List some of the course objectives )

1. Tointroduce the fundamentals of advertising, various aspects and classification of advertising.
2. Tounderstand the role of advertising agency, careers in advertising and brand building.

8 Course Outcomes: ( List some of the course outcomes )

CO1- Students will be able to understand the fundamentals of advertising, various aspects, classification
of advertising. (Understand)

CO2- Students would understand role and careers in advertising agency and brand building and can
attempt to apply for the same (Apply)




9 | Modules:- Per credit One module can be created
Module 1: Introduction to Advertising & Key Aspects
Unit1 Fundamentals and Types of Advertising:
o Definition, Features, Scope of Advertising, Evolution of Advertising, Active Participants,
Importance of advertising to consumer, business and nation
o Classification of Advertising: Media, Target audience, Rural, Political, Green, Advocacy
advertising.
Unit Il Economic, Social and Ethical Aspects:
e Impact of advertising on consumer demand and pricing
e Ethical and Social issues of advertising, positive and negative influences of advertising on
Indian Culture.
Module 2: Advertising Agency and Brand Building
Unit 1 Advertising Agency and Careers in Advertising:
o Definition, Features, Functions and structure, Classification of advertising agencies,
e Careers in Advertising: Skills required for advertising career, Various Career Options,
Freelancing Careers.
Unit 11 Brand Building:
e Concepts of Branding, Process of Brand Building, Role of advertising in developing
e Brand Image, Brand Equity, Brand Crises Management.
10 | Reference Books:

e Belch & Belch, Advertising and Promotion: An Integrated Marketing Communications Perspective,

McGraw-Hill, 2009.

David Ogilvy, Ogilvy on Advertising, Headline Welbeck, 2023.

ASCI, The Code for Self-Regulation of Advertising Content in India, 2025.

Arens, Weigold, Contemporary Advertising, McGrow-Hill, 2023.

Contemporary Advertising, 2017, 15th Edition, William Arens, Michael Weigold and

Christian Arens, Hill Higher Education

e Advertising: Planning and Implementation, 2006 — Raghuvir Singh, Sangeeta Sharma —
Prentice Hall 6.

e Advertising Management, 5th Edition, 2002 — Batra, Myers and Aaker — Pearson Education

e Kotler Philip and Eduardo Roberto, Social Marketing, Strategies for Changing Public
Behaviour, 1989, The Free Press, New York.

e Confessions of an Advertising Man, David Ogilvy, 2012, Southbank Publishing

e Advertising, 10th Edition, 2010 - Sandra Moriarty, Nancy D Mitchell, William D. Wells,
Pearson

e Social Media: Marketing Strategies for Rapid Growth Using: Facebook, Twitter, Instagram,
LinkedlIn, Pinterest and YouTube Paperback — March 8, 2016

e Advertising Concept Book Paperback — Import, 31 July 2012, by Pete Barry

e The Advertising Age Encyclopedia of Advertising (Three Volume Set) by John

McDonough and Karen Egolf.



https://www.amazon.in/Pete-Barry/e/B0034P93MO/ref%3Ddp_byline_cont_book_1
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=John%2BMcDonough&text=John%2BMcDonough&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=John%2BMcDonough&text=John%2BMcDonough&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=Karen%2BEgolf&text=Karen%2BEgolf&sort=relevancerank&search-alias=books

11 | Internal Continuous Assessment: 40% External, Semester End Examination
60% Individual Passing in Internal and
External Examination

12 | Continuous Evaluation through:
Quizzes, Class Tests, presentation, project, role play, creative writing, assignment etc.(

at least 4)
Exam Pattern (External Examination)
Total Marks: 30 2 Credits
Time: 1 hour
Answer any two questions out of three questions

Q.1 Answer the Following Questions. 7.5x2=15

a)

b)
Q.2 Answer the Following Questions. 75x2=15

a)

b)
Q.3 Answer the Following Questions. 7.5x2=15

a)

b)

Exam Pattern (Internal Examination) Marks
Total 20 Marks
1. Class Test 5 Marks
2. Assignment 5 Marks
3. Presentation 5 Marks
4. Group Discussion 5 Marks
5. Quiz 5 Marks
6. Case Study 5 Marks
Note: 1. Any Four out of the above can be taken for the internal Assessment.
2. The internal Assessment shall be conducted throughout the Semester.
3. Field visit can be arranged.
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Title of Paper- f&at wTuT:saTargTies TRt

Sr.
No.

Heading

Particulars

Description of the course:

ST T SIS H Hed Heed 181 5l e ST ATHT T =iei-gTH
T HeleT 3| STl SHRT TS e ST ATefh Bt & a2t e farfire
TS TSAT R WTST o7 AT Tl S drefer &9 & T fomam Sy
A AT Sfe W gl ol STEHe T 81 Hehdl | SHT HIST o6 HTew
¥ & aft T ST TR STTeRfa oft FEd 21 I T H USTIR
T S5 © &1 9T ¥ S[g 8 3, foraen aream @ feremeff ger @y
TIRUT 3L TR & HTHTS SHT S foraml 3t Hareeh Bidt 71 3711
fefStea 7 § tfvreafch o o3 ATEAT ol TOR g1 ©, S Aream
T VTS &1 ERIh el & SIT SATIehT ATk 3hi ST bl 3T
T 81 WINT T Hecd B qH, B HTEAH H T81 €, T |
|releh 9 1 TANT ST T8 HATRIH 8| S e g
TR YA | ATE ST €, deheioh, et SNl dRre
wifean, TsHifa 6t wrer fédt o <t 21 Sfied | &8 anll |
ST TT T &H 319+t {77 o T Rard Ty 3 it ol T
BT 237 08 | srl-q&rdT Hecd Tad! 2| &t s § saraerien
START 1 g | TRt 3R 3 Teqell i e | TEd §¢ 39
qTGAHH T T3 foraT 1T 81 & Tt o ot Wl SR g s o
TRINT 9 AR okl A% ST ST AT SATeRToT o I8 997e
T 21 39 3fY W ureTshy walfis ARt fag gl

Vertical:

AEC

Type:

Theory

Credit:

2 credits (1 credit = 15 Hours for Theory)

Hours Allotted:

30 Hours

Marks Allotted:

50 Marks

Course Objectives:

1. Toremfeia st Trervma &<t o farferaa 9 e s




2. Toremfeliay st TretvTeT &<t o SaeRtor @ U= sham
3. Torenfefa st g3 3mfe 1 I Yo A
4. Torenferat ot smreRl, IR AT Ue wiiveR forgi 31fe vt 19 e s

8 | Course Outcomes:
IRERIPRIEIRIE NI R RIER I ERS LRGBS il
2. Terenfefat st T Tt & SaeRtiTes ST shY ST ST )
3. forenfefalt =t feédt-is 3T 1 T SITW &1 3 ©Ter T o 315, SATATE &9 1 4 &)
4. Ternfofart st shTeeht, STeRr AT Ue WTiSes fergt oT1fe ot 3 e g
9 | Modules (Per credit one module can be created)
ZehTs-1 TEAM-15 Thige-01
1. & s« wmT= ufe
2. T TRt : doenfes wew
3. JUIHTAT : T T el
4. Y152 9T : T YR (WS 371)
THTS-2 HTEIH-15 Thige-01
1. T T IR
2. T : ST 1 ST O HereT
3. %k T forH Tog
4. 9 TG : (4TS, Twarr, g, R, SR, STaed, RTI @E)
10 | g Her-
1. SIS GeFeT- | AT T, féet afees wre, ST
2. Wﬁgﬁ-%ﬁoqlohwl, ATHIRAT TR, SATTETE
3. ST AE ATY XHT- | T shT 9T, TETeeT Yo, faeedt
4. 9T o U AT - Siveied fgadt, forafommea™ JeheH, aworEt
5. AT faamt- 9 fog, fohdTer wed, sameTee
11 Internal Continuous Assessment : External : Semester End Examination :
40% 60%
12 | Continuous Evaluation through: forfaa udter
3k : 30

® THHIHF hll/Jehed 3ATE- 10 3k
o WEfd/aREaTE HEHTHTAT SeaTe- 05 3feh

® STRIGI, AT Td I Taei
nidfeferr- 05 3% T 20 IR

TUATST : 01 ©eT




13 | Format of Question Paper: for the semester end examination

ferfge adrer

37 : 30 THEATIATE : 01 EeT
1. ST 313! | 9% I8 S|
2. T 71 5 ST, R &1 St o S aTufed g 15x2 =30 3R
FRN- 30 3R

Sd/- Sd/- Sd/- Sd/-
Sign of the BOS Sign of the Sign of the Sign of the
Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean
Prof. Dr. Santosh Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh
Motwani Faculty of Karne Faculty of
Board of Studies in Humanities Faculty of Humanities  Humanities

Hindi
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Syllabus

B.A. (Marathi AEC)

(Semester - 111)

Title of Paper : WTNeR SHIvTeA T STAAT - 2 (HATHAT HIICA ATVT AT HIvTeT)

Sr. : .
Particul

o, Heading articulars

1 | SIvATHSRAT JUH TS MR IR0 - 030 fomeat=mn i foskmear

(Description of the Course)

(Wholistic Development) T ad. Eaitior forepram=n w1 UM
eIIaT e AR (Ability Enhancement Course) 3T
ATAT MR, AT, aMVT o foge a1 foremymaiver  ereaem
= faareatar fow=n we ey W Wk
ST AT AT ATt TR, TG {THAT TeT STSATHRATS
I AU Y= e 0T, T8 o hived AT
T el SueTsY e <01, B AT STATESHAT A= 3fE8
3T,

foremeataed ugefier freqor o STaamT Wiy Fivred faskfea
eft UIH Erel, € eI U CWTiNeR hiviedT™ SUTISH-?
(FRATHIYT HITT ATT AT HRI9TeT)’ (ST ?) a1
SRR JTEUlT HUATd Tl AR, AT STATIURIR=AT
HHFAIQ foameair ok 9 e S difees
TEEY X, qUD HATHYT I NS ATTRIF e

2 Vertical : Ability Enhancement Course

3 Type : Theory

4 Credit: 2 Credits (1 Credit = 15 Hours for Theory or 30 Hours of
Practical Work in a Semester)

5 Hours Allotted : 30 Hours

o

(AEC a1 wwiceta  fImkfaear  Som=am sreameabieki=an
FRVIESHT g3 fommder=n faAiw 3 o ey =
NO.AAMS_UGS/ICC/2024-25/19 IT THUAhT=IT TR =14T.)

Marks Allotted:

50 Marks




Tk 3fE® (Course Objectives) :

9. THATHA AT ATV I TET HHSITET HTII,

2. TN TR OIS SHATavTh STEUIT SHAT SATIT I YT s U,

3. SIS AT AR hINTedT Ty G |,

¥, T AT hUATETST STTvHeh STHUTAT &THAT STTTOT G Ui o 20T,

b, TeeT FATHYT I ST FHIOATETST ATIITF ST &THT SATOT higred) ferehferd o,

A TEHA FAsu=t (Course Outcomes) :

9. formeatar oA AT AT AT TEY g9,

3. Tormeatar wvrel SRS ST ST &HdT ST o= U= giea.
3. Tormeatar stfyyamq a1 iives S Tw T gasid,
¥
(N

. Toremeatar gurel srfiram=em SFroaTaTS) ATIvHeR TEUT=AT &HdT SUT AT IR Bis.
. Tomeatne yoaet SuTeho 9 STETEH SHIITETST STTaveh JTHUIT=AT &HdT 10T shivred faenféd

IS

XTI hHA "UZh (Modules) :

°TH - § : HATHAT HIITeT

3T) HATHYA : ATk U=
® TIY, e, YT AL AT I i< FHo
® FHATHYATHI q&T HH : £, MY / HATTE]_ Q. FAHATHRT 3. TN / HATIE[e TcdeT HoT
¥, A& AT / ek
® FUTHYAT foRIv : 3. FHATHAT : Teh Hiehieh STHA . HATHAT : HHE I FARSH AT9
3. HATHIT ; I TN THTST HATEH

® FHYUTHIAT TohK : ¢, GHUNG HATHAT 3. GIIVTT HUThRIT 3. ISR TARHATIH ST
FHATRIT

3T) HATHAATH TAATR T HATATAH R,
o &Y AT / ki<l THST (FATHA HIVTEIEI?), HATeRde fag o we

®  HATHIYATES! AT HINh hIT : . WINh TAST 2. Scil I THUTHNA T T I
3. FYATIA AT F Tl

®  FYTHATHS! AT HATE hiTeY : %, TS 3. FEHAT-FHTATA TEAT THST
3. YA ol (Pauses)

o FATHI AT I Srei=it areierdr

(8o Tafei=a Ly arféenT, e 2)

(5= : TRrerehie sherrefear frerg cmstram formeaiehg sheTeheHT=I SUe e =41




Ueeh - 3 ; ATHATEA Hived

3 AT ; ATf~ares afiET
o ITed, AfTETeR AT ATT-9g

o AN q&T Hew : . Wiear 3. ANfaT=F 3. Hivdw Toae AT ¥, T AT /
NisED

o SINETEAT oIy : ¢, VAT : Teh Wikl SUSHA . STVETH : 3THE T ARSI d1eH
3, AN ;. ST GYYUIT THTe AT

o IIfETA YR : ¢, URufeh famm (clieheren, omfiies o) 2. d@ied Afamm (e,
AT, TGS, T1ET T H ATeTd, AT HiedT) 3. AT THRHATSIHEIET ATE=H

M) STETEATE Teaal F ATy hived
o &Y i / Uhehtfarfi=t Tuwt ( TRy SiomEdt?), Afiyemem dfga=h frae g @

o ANERHAMEET awS Witk | ; 2. WYk THS 2. FicAT I JHUYN T TIT IR
3. INEAEETdI @ I Tt

o  NEEHTERE! AT HaTe HIT : . AN . HAT-TEA AT T

3. IINETEATS ofs (Pauses) ¥. TESTETERIR TH-<
o INaTaATE Seft & et et

(&0 Tafei=am Ly aTfierT, SRR 2)

(F= : Rregenit farfarg wermree 3R fRarg cnsram foemeteag siver=rT=n eud e s,

10

TS TN (Text Books) : N.A.

11

weaf wer (Reference Books) :

8. T S0 FHATHI, TS HITBAGH, HIS TR, 0T, L R

R. AUST A1 I faehrd, (HUTo) Jealirst AL, 3ToE UloctohTd, a8, R8¢,
3. TR AT, Ao Uo AR, WIHT fehrTe TG FeT, TR, 2033,
¥. STAETR HYS], (WdT0) THEA qTa, THEad FehieH, qo1, =reft HATe - 3022,
Y. ITIoTA TRTST, (HaTo) heish! HISHh STIOT I, TEITHT JehTRH, T0, 3083,

§. SATIETR HIS], TohTRT W, They wehre, Siferarett, 89¢R.

\o. Frfereh ST, ST AN, TSTEd FhIH, IO, ¢,

¢. ST |IEHT I, S0 IR0 LR, TS Th1eH, J0, £ 364,

12

Internal Continuous Assessment : 40% | External, Semester End Examination : 60%

Individual Passing in Internal and External
Examination




13 | Sfaia ETaequl geateh (Internal Continuous Assessment) & o T[0T
FtaTa HedierT T&T (Format of Internal Assessment) :
=Tt e / WiRae we / Seheucied / fadeRt (Assignment) / STEHERTOT / ST et
FIVTCATET TG ST ] ST HeaHTo hidT J5a. (et Sufkerdy foham afierms)
14 | afgeia wdrert (External Examination) : 3o T[0T (35 : Tk ATH)
FETa T g=aT THutehs W& (Format of Question Paper) :
8. TcUshT Q TUTTel WohUT et 5t foremarerer, citrehl foremeartt sivrae qi w1 dreara.
3. feet S 5 EET TaETe STEIE. el Heshia STTUTNG §4 T SHid T et
v foremra.
3. Town w1 =1 ok hHish U o SMeR STTETNG Q4 T S-S SEUT= STETET, Tedsh HeEshla
TET ATV THUT S SR 51 e, feremeat shiorde! gerr w1 "ieama.
Sd /- Sd/- Sd/- Sd/-
Sign of the BOS Sign of the Sign of the Sign of the
Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean
Prof. Dr. Satish Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh
Kamat Faculty of Karne Faculty of
Board of Studies in Humanities Faculty of Humanities  Humanities

Marathi
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UNIVERSITY OF MUMBAI
National Service Scheme

1.1 Preamble:

Students in the National Service Scheme are better able to comprehend all the most recent ideas.
These courses include an Introduction to National Service Scheme that covers the concept of social
services, which are a variety of public services meant to offer support and help to targeted specific
groups, most often the underprivileged. They could be offered by individuals, autonomous, private
entities, or under the management of a government body.

1.2 Objectives of the Course:

1. To Introduce National Service Scheme to learners and explain how it is used in current social
studies.

2. To make the students aware of the need of having a foundation in social science and NSS.

3. To introduce students to social concepts and issues in society, as well as to get involved in
resolving social issues.

1.3 Learning Outcomes of the Course: The students will be able to

1. The course will help students comprehend the foundations of the National Service Program.

2. To understand the unique camping program.

3. Students will learn about the regular activities of NSS.

1.4. Programme Specific Outcomes:

1. Students will be familiar with NSS fundamentals and history, particularly as they pertain to
social work.

2. Students will recognize NSS and its ongoing operations.

1.5 Programme Outcomes:

1. Students will comprehend fundamental ideas and facts about the National Service Program.

2. Students will learn the essentials of NSS-related procedures.

3. Students will learn social work skills (such as Voter Awareness, Campus Cleanup, Tree
Plantation, and Rallies).

1.6 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field
Visits, any other suitable mode along with marks for Attendance of the students.



UNIVERSITY OF MUMBAI

Semester |
NSS CC
Sub: - Introduction to National Service Scheme
Credits: 02 Marks:50
Unit SEMESTER 1 No. of
Nurrnbe Title of the Unit Lecture
Introduction to National Services Scheme
NSS- History,Philosophy & Need of Emergence
Aims, Objectives, Motto and Emblem of NSS, NSS Theme Song
1 Orgqnizational Structure of NSS-Hierarchy at different levels 15
(National,State,University,College)
Roles and Responsibilities of Program Officer
Financial Provisions -Grant in Aid for NSS
Advisory committees & their functions
NSS Programmes and Activities (Regular activities)
NSS Programmes and Activities (Special Camp activities)
Yearly Action Plan of NSS Unit 15
5 Volunteerism— Meaning, definition, basic qualities of volunteers, need
of volunteerism for National development.
Opportunities in NSS for Volunteers (Various Camps)
Report Writing




Credits: 02

UNIVERSITY OF MUMBAI
Semester 11
NSS CC

Sub: - Leadership and Community Engagement
Marks: 50

Unit
Number

SEMESTER 2
Title of the Unit

No. of
Lecture

No. of
Credits

Leadership & Personality development:
Meaning, definition, qualities, and characteristics of
a Leader. Meaning of personality, Dimensions of
personality. Personality and Leadership nexus.

Universal Human Values and Ethics for youths
Sustainable Development Goals

15

2

Activity Based Programmes (Suggestive list given
below. Colleges can plan various social activities
for learners and make a detailed report) Activities
can be conducted throughout the academic year
.Evaluation will be based on record keeping of the
attendance of the learner.

Shramadhan — Plantation, Cleaning, Watering,
Weeding, Any other activities.

Awareness Programmes — Seminar, Workshops,
Celebration of National and International days,
Personality Development Programmes, Group
Activities, etc.,

Rally,Visit to Adopted villages,
SwatchathaProgramme, Visit and Conserving
Ancient monuments and heritage site, Socio
Economic Survey of village/slum, Nature Camp,
Environmental Education, Women Empowerment
Programme, Health Camps, Blood grouping
awareness and Blood donation, Legal
awarenessProgramme, Literacy Programme, Water
Conservation Programme,One Day Special Camp in
a village (preferably in adopted village/Adopted
areas/Slums/MR Schools etc).

30

Note:

1. Above Paper will be exempted if the learner is involved in NSS as Volunteer and

Successfully completes 60 hours in each Semester.
2. If learner as a NSS Volunteer attends any Camps at National/State/University/District/
College Special Camp will be exempted from either Sem Il OR Sem IV Paper provided they
produce Certificate of Participation or Attendance in Camp certified by the Programme

Officer.




Evaluation Pattern

Internal Assessment

Assessment Criteria Marks
Assignment / Project / Quiz/Presentations 10
Attendance, Class and Activity Participation 10
Total 20

External Assessment
Question Paper Pattern
Time: 1:00 Hours Total Marks: 30
Introduction:-1. All questions are compulsory.
2. Figure to the Right indicates full marks.
3.Draw neat labeled drawings wherever necessary.

Q.1) Rewrite the following by choosing the correct options given below

(with four alternatives) 6 Objectives question of 1 mark each 06 marks.
1. a) b) c) d)
2. Q) b) c) d)
Q.2) Short Notes . (Any Two out of Four) 06marks
1.
2.
3.
4.
Q.3) Answer the following questions (Any Three out of Five) 18 marks
1

2.
3.
4.
5.
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Aims and Objectives

To understand the historical evolution of Indian theatre from Vedic to modern times.

To analyze the core principles of Bharata’s Natyashastra and their relevance in contemporary
theatre.

To examine major classical playwrights and evaluate the narrative and thematic aspects of their
works.

To explore and differentiate various streams of modern Indian theatre including commercial,
experimental, and children’s theatre.

To develop a critical perspective on the sociopolitical role of street and one-act plays.

To appreciate the interdisciplinary nature of performing arts by connecting theory with practical
examples.

Learning Outcomes
The course will enable the learner to

Describe the historical and cultural development of Indian theatre across different time periods.
Interpret and apply the aesthetic principles from Natyashastra (such as Rasa and Abhinaya) in the
analysis of theatrical performances.

Critically evaluate classical Indian plays for their structure, themes, character development, and
historical significance.

Compare and contrast different forms of modern Indian theatre and assess their audience impact and
staging methods.

Demonstrate understanding of street theatre and one-act plays by creating outlines or performing
excerpts reflecting real-world issues.

Reflect on the role of performing arts in cultural preservation, education, and community
engagement.

Modules at Glance
Semester 111

Module . No.
No. Unit Content of Hours
I Indian Theatre: Historical Roots 07
1
I Bharata’s Natyashastra and Theatrical Principles 08
111 Classical Playwrights and Dramatic Texts 07
2
v Streams and Forms of Modern Indian Theatre 08
Total No. of Hours 30




Module No.

Unit

Content

Indian Theatre: Historical Roots

History of Indian Drama, Origins: Historical development:
From Vedic rituals to Sanskrit drama, medieval folk forms,
colonial influences, and post-independence trends.

Major periods: Ancient (Natyashastra era), Medieval (Bhakti
and folk traditions), Modern (colonial and post-independence)

I

Bharata’s Natyashastra and Theatrical Principles

In-depth analysis of Natyashastra, the foundational treatise
on Indian dramaturgy

Key concepts:

Natyagriha (Ancient theatre architecture)

Rasa Theory — the aesthetic experience and emotional flavors
Bhava, Abhinaya, and their relevance in classical
performance

Influence of Natyashastra on later theatrical tradition

I

Classical Playwrights and Dramatic Texts

Critical study of major classical dramatists and their works:
Kalidasa — Abhijnanasakuntalam, Malavikagnimitram
Bhasa, Sudraka, Bhavabhuti — Key themes and
innovations.

Analysis of plot structure, character portrayal, and cultural

context in classical play.

v

Streams and Forms of Modern Indian Theatre

Commercial Theatre: Characteristics, audience
engagement, and production values

Experimental Theatre: Alternative spaces, innovative
storytelling, and non-linear narratives

Amateur Theatre: Community participation, regional
theatre groups, and resourceful staging

Children’s Theatre: Educational objectives, interactive
methods, and imagination-centered content

One-Act Plays: Structure, brevity, and intensity of narrative

Street Theatre (Nukkad Natak): Origin, purpose, and




socio-political engagement

Scheme of Evaluation
The Scheme of Examination shall be of 50 marks. It will be divided into Internal Evaluation

(20 marks) and Semester End Examination (30 Marks).

Semester III (50 Marks - 2 Credits)
Internal Evaluation (20 Marks)

Sr. No. Particulars Marks
Presentation
OR
1 Project 15
OR
Assignment

Participation in Workshop / Conference / Seminar (as
decided by the Teacher)

OR

Participation in Online Workshop / Conference / Seminar
2 (as decided by the Teacher) 5
OR

Field Visit
OR

Attendance




Semester End Examination (30 Marks)

Question

Particulars Marks
No.
1 Objective Type Questions (All Units) 06
Descriptive Question(s) on Unit I
2 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit II
3 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit III
4 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit IV
5 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Total 30
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